YEAR - I

Course No. ECONA309

Course title: Research Methodology
Nature of Course: SEC-5

Number of credits: 4

Number of Lectures (L): Practical (P): Tutorial (T): 40:00:00

Course Description
This course is designed to rigorously train the students in the concepts, methodology and reasoning

involved in analyzing economic behavior of firms and markets, in general, in both static and patrtial
equilibrium frameworks.
Course Qutline

Unit | Title Credits
L
l. Introduction to Research Methodology 10

Research: concept, meaning, significance, types, approaches; Criteria of good
research; Research problem: selection, need, techniques involved; Reviewing and
reporting Literature, Research Design: Meaning, need and Types.

Data Collection Techniques: Questionnaire Method: Types, Format and Pre-
Testing of Questionnaires. Techniques for Increasing Response of Respondents.
Interview Method: Types, Process and Rules of Interviews. Factors affecting
interview. Interviewer’'s Bias. Selection and Training of Interviewers. Observation
Method: Types of Observations.

II. | Measurement and Scaling Techniques 10
Measurement Scales: Different types of scales - nominal, ordinal, ratio and
interval. Accuracy of Measurement and Testing of Reliability. Increasing Reliability.
Sampling Techniques: Probability Vs Non—probability sampling methods (Merits,
Demerits and Applications).

lll. | Testing of Hypotheses: 10
Hypothesis: Meaning, and formulation. Types of hypothesis — Procedure for
testing hypothesis -Type-I and Type-II errors. One tail, 2-tail test.

Parametric Tests: Applications of t, z, and F-test Statistics.

Non-Parametric Tests: Application of Chi-Square.

IV. | Data Preparation, Analysis and Report Writing 10
Process of data analysis - Editing, coding, tabulation, diagrams. Use of computers:
coding, data tabulation and graphic presentation of the data.

Report writing: Significance of report writing. Different steps in writing the report -
Mechanics of writing a research report. Ethics in research. Presentation of
Research Report.
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